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Dear Online Entrepreneur,

Welcome to The Digital Publishing Industry 
Report! Digital Publishing is a “hot” topic 
and rightly so. People who read ebooks 
are buyers and are much more likely than 
printed content consumers to have 
purchased their most recent book, rather 
than borrowed it.

2011 saw an explosion of ebook sales, 
which rose an astounding 117% for 
publishers who report data to the 
Association of American Publishers. In the 
U.S. alone, 70 million avid readers buy 10 or 

more books, paper or electronic, each year. 

The phenomenal popularity of ebook read-
er platforms, especially Amazon’s Kindle 
and Kindle Fire models, Barnes and Noble’s 
Nook and Apple’s iPad tablet has undoubt-
edly fueled much of this growth.

In this 20 page report, you’ll get valuable 
insights into how online entrepreneurs are 
currently using digital publishing to market 
and grow their businesses and how they 
plan to use it in the future. You will want to 
take a close look at this report, as we re-
veal the “behind the scenes” findings and 
important takeaways from the data.

This report dives deeply into nearly every aspect of digital publishing 
and we are pleased to report that more than 1000 of your fellow online 
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entrepreneurs (including coaches, consultants, trainers, speakers and other 
small business owners) took part in this ground-breaking study, providing 
information and insight you are unlikely to find anywhere else. 

We sincerely hope you enjoy reading, as well as using this report. And, if you 
find value, please let your business friends and colleagues know about it as 
well by clicking on the share buttons in this report or by sending them directly 
to the download page at the following link:

thefutureofink.com/digital-publishing-industry-report-2012

Write on!

Ellen & Denise                                    

Ellen Britt, PA, Ed.D.                                                     
Denise Wakeman
Founders, The Future of Ink 

Copyright Statement: All content © 2012 by The Future of Ink 
Copyright holder is licensing this under the Creative Commons License, Attribution-Noncom-
mercial-No Derivative Works 3.0 Unported, http://creativecommons.org/licenses/by-ncnd/3.0/. 
(This means you can post this document on your site and share it freely with your friends, but 
not resell it or use as an incentive for action.)
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               Executive Summary

This study surveyed over 1000 online entrepreneurs to attempt to 
understand how they are currently using and plan to use digital 
publishing to promote and grow their businesses. In the pages of this 
report, you will discover:

~ The top 10 questions online entrepreneurs want answered: We 
analyzed more than a thousand open-ended responses and we 
summarize all of the major questions that small business owners want 
answered.

~ The benefits of digital publishing: This section reveals all of the 
principal advantages online entrepreneurs are getting with their 
digital publishing activities. 

~ The top 3 used digital publishing/ecommerce platforms: Discover 
which platforms are the most popular.

 Other analysis: We look at exactly how much priority online 
entrepreneurs are giving to online publishing in the coming months. 
Plus, we look closely at the digital publishing experience level of our 
survey participants.

How to get the most from this report: Regardless if you are new to the 
world of digital publishing or you are a seasoned professional, you’ll 
gain valuable insights from this report. If you are new, take some time 
to look at the many benefits of digital publishing and what the most 
popular publishing platforms are in use by your peers.

If you are a pro, compare yourself against other online entrepreneurs 
who are using digital publishing and see if you are getting the same 
benefits from publishing as they are.
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You’ll also want to pay close attention to the top 10 questions section, 
as this area is full of material that can help you develop instructional 
programs and courses.

Major Findings

Here’s a “fast-start” summary of our main findings:

~ Online entrepreneurs place a high value on digital publishing: A 
whopping 86% of survey participants indicated they are planning to 
publish a digital book in the next six months.

~ Top ten questions small business owners want answered: 58.8% 
percent of online entrepreneurs indicated determining how to get 
started with digital publishing and how to market digital content were 
the top digital publishing questions they want answered

~ Top three benefits of digital publishing: Generating business 
exposure (39%), getting an increase in traffic, subscribers and opt-
ins (23%) and generating qualified leads (15%) were the top three 
benefits touted by online entrepreneurs who are currently using digital 
publishing as a marketing tool.

~ Top three digital publishing/ecommerce platforms: Amazon, 
BN.com and Smashwords are the most popular digital publishing/
ecommerce platforms used by online entrepreneurs and in that order.

~ The majority of online entrepreneurs in this survey have little to no 
experience with digital publishing: 35% of respondents state they are 
just getting started and 28% say they have no experience at all but 
plan to publish an ebook soon. 

The summary above is just a sample of what’s in this report. On the 
following pages you will find charts and further description that will 
enhance your understand of the findings. 
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Top 10 Digital Publishing Questions
Online Entrepreneurs Want Answered

We asked, “What question about digital or traditional publishing do 
you most want answered?” A significant 756 participants provided an 
open-ended response. We then categorized the answers into groups 
and ranked them below.

The top ten digital publishing questions entrepreneurs most want 
answered can be summarized by the following terms: getting started, 
marketing, formatting, publishing platforms, getting exposure, 
outsourcing, niche questions, writing, making money and selling my 
services (and in that order.) 

Below is a more complete version of the digital publishing questions 
entrepreneurs most want answered:

#1: GETTING STARTED: How do I get started with digital publishing?

The number one question entrepreneurs want answered is how they 
can quickly and easily get started publishing their content in digital 
form. A sampling of the questions included in this category include:

~ What is the best way to get started in digital publishing?
~ Where exactly do I start?
~ How do I turn my existing book into a digital report or ebook?
~ Is the move to digital publishing worth my time and effort?

#2 MARKETING: How do I market my ebooks?

Online entrepreneurs want to know how to best market their digital 
content. Here are some of the questions related to this category:

~ How do I properly price my digital books?
~ How can I find out what will sell?
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~ What are the best ways to promote my book and build my list?
~ How can I get more qualified traffic to my book offer?

#3 FORMATTING How do I properly format my digital books?

Many online entrepreneurs are concerned, and rightly so, with proper 
formatting. Here are a few sample questions in this category:

~ How can I learn to format my digital content for all the different 
publishing platforms?
~ What security precautions should I take in formatting my book so 
my content is protected?
~ How do I put live links into my digital books?
~ What is the best software to use?

#4 PLATFORMS: Which publishing platforms should I use to publish my 
content?

Many online entrepreneurs want to know how to choose which 
publishing platform to use. Here are some sample questions in this 
category:

~ Which digital publishing platform is best?
~ What are the best POD (print on demand) providers and should I 
consider publishing a POD book to go along with my digital version?
~ How do I go about comparing all of the various digital publishing 
platforms?
~ Why does formatting have to be so difficult (or does it?)

#5 WRITING: How do I get the knowledge that is in my head, out into 
an ebook?

Many online entrepreneurs have concerns related to the actual 
writing of the book, whether digital or print. Here are some questions 
typical of this category:
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~ How can I find the time to write when the editing and formatting 
process is so cumbersome?
~ How do I get the expertise I have in my head into an actual ebook?
~ How can I stay motivated to continue to write and produce 
content?
~ What is the best way to avoid overwhelm when it comes to digital 
publishing?

#6 EXPOSURE: How to I get more exposure and visibility for my digital 
books?

Many online entrepreneurs are very concerned about getting 
maximum exposure and visibility for their digital books. Below are a 
few questions related to this category:

~ How do I get my ebook ranked in the bestseller lists on Amazon?
~ What are the best ways to get quality reviews for my digital book?
~ What steps can I take to make sure my ebook stands out in a 
crowded marketplace?
~  How can I effectively leverage the various distribution channels?

#7 OUTSOURCING: Where can I find trusted places to outsource work?

Many online entrepreneurs want recommendations for places to 
outsource many of the tasks associated with digital publishing. Some 
representative questions in this category are as follows:

~ How much will it cost to outsource the formatting of my ebook?
~ Where can I find someone to design an attractive cover for my 
book?
~ Where can I find trusted people to do some of this work?
~ How can I find a good editor?
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#8 NICHES: How do I research the best niche to write about?

Many online entrepreneurs had questions about researching and 
picking a niche. Some sample questions from this category are 
below:

~ How do I go about researching a good niche?
~ How do I know which niches will make me money?
~ What are “best practices” for developing topics in niche markets?
~ How do I know my niche is large enough to make writing an ebook 
worth my while?

#9 MAKING MONEY: Can I really make money with digital publishing?

Naturally, many online entrepreneurs want to know how to make 
money selling their digital content. Some typical questions in this 
category are below:

~ Is it really possible to make money with digital publishing?
~ What is the fastest path to the cash?
~ What are some good business models for digital publishing?
~ What are the most profitable ways to publish an ebook online?

#10 SELLING SERVICES: How can I best market my services to people 
interested in digital publishing?

In addition to questions directly related to digital publishing, some 
online entrepreneurs want to know how to sell their services to people 
interested in digital publishing. A sample of questions in this category 
is below:

~ How can I best market my editing skills to this audience?
~ How can I become a digital publisher?
~ What are the best ways to market my book coaching services?
~ How can I find work as a ghostwriter?

copyright © 2012 The Future of Ink.com
   2012 Digital Publishing Industry Report
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Conclusions from Part One 

58.8% percent of online entrepreneurs indicated “determining 
how to get started with digital publishing” and “how to market 
digital content” were the top digital publishing questions they 
want answered. 

When you closely examine the above list, you can see the quality 
of the questions asked by online entrepreneurs. 

The remainder of this report will explore in more depth exactly 
how online entrepreneurs are using digital publishing and how 
they plan to use it in the future.

Now on to part two...

-11 -
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Wednesday, September 5th, 2012 at 4 PM Eastern 
(3PM Central, 1PM Pacific)

Plus, they have a surprise announcement at the end of the webinar for all who 
attend (and no, they are NOT going to sell anything!) 
 

Just click here to reserve your seat...

 

Denise and Ellen will outline a simple 3-step "Fast Path to Cash" with digital 
publishing for online entrepreneurs just like yourself.

How You Can Profit from Digital Publishing:

Join Denise Wakeman and Ellen Britt for this live, FREE one-hour training webinar 
 as they pull back the curtain on the one thing people most want to know: 
“Is it really possible to make money with  digital publishing?”

3 Simple Steps

Don't miss this! copyright © 2012 The Future of Ink.com
   2012 Digital Publishing Industry Report

of ink
the

Futur e presents

http://thefutureofink.com/webinar


Use of Digital Publishing 

We asked three questions designed to find out the survey 
participant’s current experience using both digital and physical 
content to market their businesses.

We first wanted to find out to what extent online entrepreneurs 
actually used the various forms of content marketing, such as blog 
posts, articles, reports, ebooks and so forth, to market their businesses. 

Blogging won here with 75% of reporting they used blogging, with 
articles coming in a close second at 60%. Interestingly, ebooks were 
cited by slightly less than half (48%) as a current content marketing 
tactic. 

I have not yet had a digital book published 

We then asked whether the respondent had a physical or digital 
book published as a business marketing tool and more than half the 
participants indicated they had neither. 

Yes [445] No [564]

56%44%
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Ebooks 
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 Blogging 758   75%

605   60%

487  48%

456   45%

299   30% 

 119  12%  

281    28%

245   24%

    



I plan on publishing a digital/physical book soon

As a followup question, we wanted to know if our participants 
planned to publish a digital or physical book in the next six months. 
We got an overwhelming “yes” to this question, with a full 86% of all 
respondents stating that they were indeed planning to publish.

I am just getting started 

Next, we wanted to get a picture of our participants’ experience 
level with digital publishing. 

Over one third (35%) or our respondents indicated they are just 
getting started and another 28% indicated they have no experience 
but plan to publish an ebook soon. Only 5% stated they had no plans 
to publish an ebook. 

Yes [867]No [142]

 14% 86%

0 50 100 150 200 250 300 350 400

0 50 100 150 200 250 300 350 400

Other

No plan

Been few months

Been few years

Will soon

Just started 353  35%

284  28%

162  16%

118  12%

49  5%

43  4%
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Popular Publishing/Ecommerce Platforms

Of participants who have published books or other intellectual 
property, we asked what commerce platforms they used to sell their 
content. 

Keeping in mind that respondents were able to select more than one 
answer, 44% of participants use Amazon, 11% use BN.com followed by 
6% using SmashWords. 

Amazon emerges as the key player in the online entrepreneur’s 
choice of commerce sites used to sell content. 

Benefits of Digital Publishing

The top two benefits from digital publishing were: generating 
exposure for the business (39%) and an increase in traffic, subscribers 
and opt-ins (23%). 

Nearly equal in importance at 14 and 15% respectively were: resulted 
in new strategic business partnerships or joint ventures and generated 
qualified leads. 

16% of participants indicated they had received invitations to speak 
as a result of publishing a book and 11% stated that having published 
helped them close a sale. Helping to establish credibility and expert 
status was frequently cited as an additional benefit of publishing.

0 100 200 300 400 500

0 100 200 300 400 500

SmashWords 

Barnes & Noble 

Other 

Amazon 440  44%

180  18%

113  11%

61  6%

0 50 100 150 200 250 300 350 400

0 50 100 150 200 250 300 350 400

Reduced  marketing cost

Close sale

Strategic partnerships

Qualified leads

Speaker Invitations

Other

Increased traffic

Exposure 397  39%

230  23%

180  18%

166 16%

155  15%

141  14%5

107  11%

79  8%
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Survey Participant Demographics

We used a variety of channels to reach out to likely respondents for 
our survey. We each mailed our own email lists and used social media 
sites such as Twitter, LinkedIn, Facebook and Google Plus. 

Also important in helping us to extend our reach were a few *key 
partners who are influential in the industry and who helped us get 
the word out by emailing their lists as well as promoting the survey on 
social media. 

We also asked survey participants themselves to help by providing 
them with social media tools to connect with their business 
colleagues and friends. The survey remained open for a total of  21 
days, and we closed the survey with a final total of 1009 participants. 

Demographic breakdowns

Survey respondents:

The largest single group who took the survey identify themselves 
as consultants (27%) followed closely by coaches (21%). A full 32% 
of survey participants checked the “other” option as their primary 
business and consists of publishers, artists, writers, sales people and 
teachers among others.

Speaking 6%

Training 14%

Coaching 21%

Consulting 27%

Other 32%

Other

Consulting

Coaching

Training

S
p
e
a
k
i
n
g
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Age of Participants

Most survey participants were between the ages of 40 to 69 (83%). 
The mean age was 53.52 years.

Gender

Females outnumbered males in this survey, representing 65% of all 
participants.

0 50 100 150 200 250 300 350 400

0 50 100 150 200 250 300 350 400

20-29

70+

30-39

40-49

60-69

50-59 357  35%

252  25%

233  23%

85  8%

53  5%

23  2%
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