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About Your Hostess, LISA DALE 
 
http://www.lisadalebooks.com 
http://www.facebook.com/pages/Lisa-Dale/158780257466338 

@LisaDaleBooks 
 
Lisa Dale loves knitting, reading, tormenting her pet 
hedgehog, and writing “stories for the head and 
heart.” Her recently released third novel, Slow 
Dancing on Price’s Pier (Berkley, 2011), was a Top Pick 

at both Barnes & Noble and BookPage Magazine. She has 
been a finalist in the Booksellers Best and Golden Leaf 
contests, and was a winner of the Laurel Wreath Award for 
her first novel Simple Wishes (Grand Central, 2009). A former 
assistant editor of The Literary Review and nominee for Best 
New American Voices and The Pushcart Prize, Lisa worked 
briefly at a Manhattan literary agency before earning her 
MFA in Creative Writing. Her work has appeared in many 
literary journals and magazines, including The Writer 
Magazine, Fourth Genre, Flyway, Southeast Review, and 
more. Her next novel, A Promise of Safekeeping, will be 
published by Berkley in January 2012. 
 
What People Are Saying 
 

“Slow Dancing on Prices Pier is a charming and wise tale of 

second chances and forgiveness, peopled with characters as full-

bodied as the coffee Thea brews. I loved it!” 

—Author Karen White¸ The Memory of Water 

 

Warmhearted with a touch of drama, Slow Dancing is a feel 

good tale just perfect to take to the beach for some enjoyable 

reading. —Romance Reviews Today 
 BUY NOW: http://www.amazon.com/Slow-Dancing-Prices-Pier-Novel/dp/04252399 
 

See my site for previous releases!   
  

http://www.lisadalebooks.com/
http://www.facebook.com/pages/Lisa-Dale/158780257466338
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IS THIS E-BOOK FOR YOU? 
 

This book will help: 
 

 New or midlist novelists or other creative 
writers 

 Unpublished writers with big dreams  

 Self-published authors 

 New bloggers 

 Midlevel bloggers who aren’t getting 
results 

 Authors who are thinking of starting a blog 

 Bloggers who want to get more readers 
and traffic 

 Writers who want more attention for 
themselves or their books 

 Writers who want to know how to 
effectively operate a blog 

 

This book will not help you if, 
 

 You don’t speak English. 

 You already know everything in the world. 

 You are a time-traveler from the 1600s 
(sorry, too much catching up to do!) 

 You don’t believe in blogs. Or the Easter 
bunny. Or eating after 9 pm. 

 You are J.K. Rowling, or any other super 
famous writer who can just say the word 
“blog” and people will start a fan page. 

 You hate computers. Your idea of 
technological innovation was the invention 
of the ballpoint pen.  

 You don’t like to read.  

 You can’t read. 
 

  

Blogging by Genre 
 
This book is geared primarily toward writers of creative fiction and nonfiction.  
 
Here’s why: 
 
Writers of what I think of as “hardcore” nonfiction (self-help, how-to, and other nonfiction that’s just for 
intellectual inquiry) can be a bit more straightforward with their blogs than us creative writers.  

 
After all, a person writing a book about pie KNOWS their blog  
 

 must be about pie 

 must reach people who love and want tips for making pie 

 and must contain stuff about…you guessed it…pie! 
 

 
So if you’re writing a self-help or other nonfiction book, your content/angle/hook may be obvious.  
 
But for a creative writer? The who, what, when, where, and why of blogging aren’t so clear.  
 
Nonfiction writers WILL find value here, certainly. You’ll learn how to compose posts that work. How to 
get more readers. How to blog better. But my focus is on blogging for writers of fiction and creative 
nonfiction. 
 
Are you in? Then let’s go!  
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First Off 
 
Dear Reader,  
 
Thanks so much for picking up this e-book! I hope you’ll find it useful! 
 
First, a little background about why I think this book needed to be written.  
 
I first started blogging back in 2007, very shortly after getting the news of my first book deal (Simple 
Wishes first came out with Grand Central, formerly called Time Warner, in 2009).  
 
I have to admit—I thought that since I’d worked at a literary agency for a couple of fast-flying years in 
my early twenties, I figured I’d be completely cool when I got the news of my own book deal. 
 
Instead, I squealed like a schoolboy on Christmas morn. 
 
It wasn’t long after the squealing ended and I got myself a bit of Chloreseptic that I realized: having a 
book meant doing some serious marketing. I needed a plan.  
 
I read lots of marketing books. I’m talking TONS. Over and over again, the message in all the marketing 
books was this:  
 

Start a blog   =   Reach readers. 
 
I thought—okay. I can do that!  
 
The conventional wisdom behind starting a blog is this: 
 

1. Starting a blog attracts the notice of important literary folks, like agents and editors.  
2. Starting a blog will compel people to buy your books.  
3. Writers are natural bloggers because blogging is writing.  
4. All a writer has to do to start a blog, is start blogging.  

 
Stories of the Julia and Julia variety were a carrot dangling on the far horizon of the blogosphere. We 
writers believe a blog has the capacity to: 
 

1. Get us a bigger book deal.  
2. Get us a book deal, period. 
3. Rocket us to instant fame (often for doing relatively little work). 
4. Create buzz around our products. 
5. Establish our authority and popularity.  

 
We’ve all heard of blogs that have been turned into movies. Blogs that have been turned into books. 
Blogs that have been turned into books that have been turned into movies.  
 
Blogs DO go viral…even when it seems they’re the most ridiculous (yet mindlessly compelling) things 
we’ve ever seen. (Lolcats, anyone?) 

http://lisadalebooks.com/books/simple-wishes/
http://lisadalebooks.com/books/simple-wishes/
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So—in 2007, fresh off my first book deal, I too started a blog.  
 
I just popped on to Blogger, spent a happy hour obsessing over a template (they call them “themes” if 
you’re using Wordpress), then I wrote my first post.  
 
You can still see it, right here: http://lisadalebooks.com/2007/04/good-news/. You’ll notice that the title 
of Simple Wishes has changed since then. I haven’t gone back and edited this stuff because I don’t 
believe in take-backs for bloggers.  
 
Anyway… 
 
Think of the easiest thing you do in a day: 
 

 Brush your teeth? 
 

 Get your drive-through coffee? 
 

 Tweak your Netflix queue? 
 

Well, starting a blog is even easier. 
 
But here’s the thing: 
 

As easy as it is to START a blog, most people will find it’s exceptionally 
difficult to maintain one—let alone get anyone to read it! 

 
Get this: there are MANY blogs.  
 
Scientists know how many stars there are in our galaxy (about 100 thousand million), how many times 
your heart beats in a year (about 35 million), how many blades of grass are on a football field (about 
173,340,000). 
 
But there are so many blogs that nobody knows how many there are. Suffice it to say, there are a LOT of 
blogs. I’d wager, anecdotally, that 1 in 7 people I know have started a blog. But few actually “make it” as 
a blogger. 
 
Estimates (albeit, estimates that are as murky as a frog pond on a hot summer day) hold that 
somewhere between 80 and 90 percent of blogs fail (nobody knows that number for sure either, but the 
point is—the chances are FAR greater than not that your blog, too, could tank). I don’t want to see that 
happen and neither do you!  
 
Even the blogs of well-known (or at least somewhat well-known) authors are sparely populated. 
Novelists rarely enjoy the same kind of blogging popularity as—say—people who blog about mullets. Or 
easy dinner recipes. Or New Age spirituality. Or just about any concrete thing. 
 
You get what I mean. Nobody Googles “blog by a novelist” when they’re considering what blogs to 
subscribe to. They will Google “how to publish a book” or “how to make a pie.” 

http://lisadalebooks.com/2007/04/good-news/
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So we mere creative writers have the cards stacked again us.  
 
BUT there is a way.  
 
I’ve made countless mistakes as a blogger—all of them public. And there have been a number of black 
moments too, when I was ready to give up. When I DID give up—and then started again.  
 
Now, my life is enriched and blessed by a warm-hearted, kind, and active community of readers. Every 
week, their comments keep me going. I’m looking forward to seeing what the future brings.  
 
I’ve been asked by a number of writers at various writerly functions: 
 

How do you do it? 
 
It’s not exactly an easy question to answer over cocktails and mini-quiches.  
 
WHAT YOU WILL NOT FIND HERE 
This little e-book isn’t going to get into the technical side of blogging. But you’ll find enough info here to 
get you started. No more than that. Here’s why: 
 

You can pay a web developer to integrate your new theme into Wordpress. You can pay them to 
turn your header green. To widen your columns. To fix your broken URL. To my mind, most web 
developers work under the “I do what you tell me, no questions asked, no suggestions given” 
motto. They do what you instruct them to do. They won’t comment on your strategies or ideas 
because that isn’t their job. For that reason—You must know what to tell them to do!  

 
This book will teach the blogging strategies that I’ve found are important. BOLDED words are in the 
glossary at the back.  
 
One caveat: On my blog, I do break my own rules. A lot. What can I say? Like so many professional 
writers I have a (part-time) day job, a need to eat and sleep, a family I love, and even—on occasion—the 
faintest glimmers of a social life. I must let my blog go dormant on occasion because I have to focus on 
my novels. But lack of sticking to my own rules certainly doesn’t stop me from passing my BEST advice 
on to you. 
 
So this, friends, is my offering to you—genuinely meant to help you avoid the mistakes I made. I believe 
that what you give to the world, you get back!  
 
If you’ll subscribe to my blog and share your thoughts with me once in a while, that’s my payoff in 
writing this.   
 
Happy Blogging!  
Lisa Dale 

SUBSCRIBE: www.LisaDaleBooks.com/blog  

http://www.lisadalebooks.com/blog
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Ten+ Reasons Why You Should Totally Start an Author Blog 

 
1. Blogs are more and more popular each day. So c’mon in! The water’s fine!  

 
2. The advent of feedreaders, like Google Reader, has made it easy for readers to subscribe to 

their favorite blogs. Feedreaders read RSS. Isn’t technology wonderful?  
 

3. And as I write this, with the iPad beginning to make its first shadowy impression on the way we 
read, blogs will likely get more and more popular.  
 

4. Blogs give readers an insight into your personality and/or your topic.  
 

5. Blogs give readers a way to stay in close contact with you, as opposed to the occasional email 
blast or flyer.  
 

6. Blogging can be amusing—a great excuse to take a moment out of your day to see where your 
thoughts lead you.  
 

7. Blogs can go viral and lead to more readers! 
 

8. Blogging does demonstrate to industry professionals that you are an effective and energetic 
marketer—as long as you’ve got readers who leave comments that can attest to your 
effectiveness.  
 

9. Blogging can be good for promotion—with care and respect for readers, of course! 
 

10. Blogging keeps your site regularly updated, which is good for Search Engine Optimization (SEO).  
 
11. Blogging can make a little money, if you sell ads.  
 
12. Blogging is a great way to share excerpts with your most galvanized readers. They can help you 
spread the word! 
 
13. Blogging is free-form writing. Show off your versatility!  
 
14. Blogging is free.  
 
15. Blogging lets you have a voice on topics you care about. 
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The Ugly Truth About Blogging 
 
COLD HARD FACT #1: The best place to start a blog is NOT necessarily a site like Blogger.  
 
COLD HART FACT #2: Looks count.   
 
COLD HARD FACT #3: The “if you build it, they will come” approach only works in movies.  
 
COLD HARD FACT #4: Boring content about what you ate for breakfast will not endear you to readers.  
 
COLD HARD FACT #5: When developing your hook, you MUST consider your target audience with real 
thoughtfulness.  
 
COLD HARD FACT #6: Most readers do NOT want to comment on your blog. 
 
COLD HARD FACT #7: If you’re throwing a party, you need party favors.  
 
COLD HARD FACT #8: Take a “break” at your own risk!  
 
COLD HARD FACT #9: Your blog doesn’t operate in a vacuum.  
 
COLD HARD FACT #10: If you’re not really jazzed up about starting a blog, don’t blog!   
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If you Google “how to start a blog,” you’ll probably find www.Blogger.com in your top results.  
 
What you may not realize is that Google owns Blogger. And naturally, Google wants your blog to be a 
Blogger blog (say that three times fast!).   
 
Let me tell you what I did wrong: 
 
BLOG ATTEMPT #1 
So—like many bloggers—I started my first blog on Blogger.  
 
Back in 2007, there was very little ability to customize unless you knew HTML. Sure, you could add a 
widget here or there. But basically, the look and layouts were all canned.  
 
My blog was on a totally separate page from my main author website (you know, the place where 
people can find info about my novels and such). Most new author-bloggers make this mistake.  
 
On Blogger, I bought my own domain name ($) through Google’s registry (GoDaddy). Website names 
must be registered because otherwise, there would be duplicates. My blog and my main website had 
two different URLs. They were linked—but not the same. 
 
After blogging at Blogger for a while, I realized I needed more control over what my site looked like. But 
I didn’t want to have to go back to college to get a degree in computer programming to do it. So I did 
some research and evolved.  
 
BLOG ATTEMPT #2 
WORDPRESS allowed me to customize the look and feel of my blog a bit more without having to know 
too much HTML or CSS. (Wordpress has a free site that will give you some control, or you can pay for 
their premium service, which I strongly recommend, and get more control. Then you can buy a “theme” 
$ and trick it out however you want). I moved to Wordpress ($) and brought my old blog URL with me 
(more $ and lots of hideous agitation with the folks at GoDaddy).  
 
I thought—whew! Now I’m done. Now I can get back to blogging.  
 
But—my evolution as a blogger wasn’t finished yet.  
 
You see, Google is placing more and more emphasis on fresh content.  
 
If you have a main author website that never gets updated, and a blog somewhere else that is updated 
frequently, you’re not doing yourself any favors in terms of SEO. You want your MAIN site regularly 
updated and vital—as opposed to an “off site” blog. 

COLD HARD FACT #1: 

The best place to start a blog is NOT 
necessarily a site like Blogger. 

http://lisadalebooks.com/
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Also, having two different URLs isn’t very friendly to readers. Two URLs makes it difficult for one person 
to say to another: 
 

I was on this great blog the other day…It was called…oh…wait…I can’t remember. I know the 
writer’s main site, but I can’t remember the blog…shoot…give me a second… 

 
You get the point.  
 
BLOG ATTEMPT #3 
So I moved again. I moved my whole main author website into Wordpress ($) and connected it to my 
blog ($) which meant redesign ($) and development ($).  
 
With each new move, I had to register and buy a new URL (including privacy protection ($) because 
otherwise spammers can get your email address from the registries and harass you).  
 
Also, with each move I had to migrate all my individual blog posts over, which is never smooth sailing. It 
took up lots of time and was a huge mess. All this jumping around made it difficult for readers to get 
comfortable and didn’t make my blog especially alluring.  
 
Here is a snapshot of what the backend of my blog looks like now. You can see it offers options to 
control my blog, but it doesn’t force me to learn CSS. I can control my blog AND my web page all from 
the same dashboard.  
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THE BOTTOM LINE:  
Create your MAIN AUTHOR WEBSITE in a site like Wordpress (in other words, integrate your blog with 
your main site right from the get-go).  
 
Although WP was initially developed for bloggers, you can build beautiful sites using it—with your blog 
seamlessly integrated. Wordpress will allow you to update your blog posts and change the look of your 
site without your needing much technical know-how.  
 
Right from the beginning, start thinking long term.  
 
DO put all your eggs in one basket when it comes to the sites you host.  
 
*** 
FINE PRINT (AKA covering-the-butt statement): Some bloggers will do very well with their blogs on 
outside sites that are not incorporated into their webpage. There are no “rules” about blogging, per se. 
You’ll have to find what works for you.  
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Although we’d like to think people will judge our blogs first and foremost by their content, that’s wishful 
thinking.  
 
People SEE your blog long before they begin to read it. And their most important opinion about your 
blog is formed the exact moment a user hits your landing page. Not ten seconds later.  
 
Wordpress, Blogger, and other sites have many “canned” templates and themes that you can use to 
customize your blog.  
 
But—if you use one of them, know that your blog is going to look as original as a private school uniform. 
Sure, you can add accessories. Maybe funky socks or silly bands. But in the end, it’s still a uniform.  
 
So—whenever possible—skip the canned themes. Customizing a theme is easy! It doesn’t take much.  
 
You can choose a standard-ish theme that is relatively neutral, then customize it using a stand-out 
header image, a fitting font, and maybe even a picture of yourself (be prepared to be generous with 
your thoughts, your image, and your voice if you’re going to blog).  
 
Some questions to ask yourself: 
 

 What emotional reaction do I want readers to have within the first few seconds of looking at my 
blog?  

 

 What colors, images, and fonts can I use to foster that feeling?  
 

 Is my blog visually interesting? Does it “look like me?” 
 

 Does my blog have a fresh, unique, new feeling?  
 

 Is my blog clean and modern-looking? Or does it look like it was made in the 1990s?  
 
THE BOTTOM LINE:  
Trust me on this one: Perk up your blog with punchy headlines, inviting and friendly colors, and 
personalized images, and readers will be more likely to give your actual content a chance.  
 
At the very least, find a graphic that you love (either a free image from Microsoft Clipart or a paid, 
royalty-free image from a site like www.istock.com), and then use an editing program to overlay the title 
of your blog on the image.  
 
(OR, depending on which Wordpress Theme you use, you may simply be able to upload the image, then 
type your title into a text field in the dashboard, which will simply overlay the text you type on the 
image. Yep—WP thinks of everything!) 
 
For image editing, I like Adobe Photoshop Elements—which is like Photoshop for people who are wimps.  

COLD HART FACT #2: 

Looks count.   

http://www.istock.com/
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I’m proud to say that I made the header of my blog using an image from istock.com and then using 
Photoshop Elements.  
 
Here it is!  
 

 
 
Not too bad for a wimp, right?  
 
It’s simple, friendly, thoughtful, a little fun, but nerdy—I’d like to think it’s like me!  
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This is a big one. So we’re going to have to break up FACT #3 into subfacts to really do it justice.  
 
The Myth: “If I start a blog people will read it.” 
  

The Truth: Starting a blog will not get you readers. The only thing that will get you readers is 
your active involvement in courting, wooing, and connecting with readers. In other words, to get 
readers, you have to GO get readers.  

 
What this Means: 
 
Let’s say the Internet is a wild jungle. It’s dense with trees and shrubs that obscure everything. Maybe 
there’s some deceptively friendly-looking monkeys and ants that want to eat your face.  
 
You decide to set up a shop in the middle of the jungle to sell widgets. But…how will anyone find you? 
You have to build paths. You have to make big old tiki torch-framed signs along the river that say 
“widgets: turn right at alligator den.”  
 
When it comes to blogs about common subjects (car repair, writing how-to, pen collecting, weight loss), 
people can stumble across blog posts by Googling keywords. But no one is Googling “romantic women’s 
fiction novelist’s blog” to find me, for example. So… 
 
Unless there are pathways from population centers leading to your blog, readers won’t get to it.  
 
But—you say— 
 
What about the people who are my fans of my books? 
 
Well now, that leads us to… 
 
Myth #2: “Fans of my books are going to want to read my blog, and so I can depend on them to show up 
and lavish praise upon my blog posts by leaving comments.”  
 

The Truth: Maybe. But book readers are not necessarily blog readers. There is some crossover, 
but not enough to depend on (unless you’re a hugely popular novelist with a big reputation to 
depend on, in which case, see page three).  

 
THE SHORTCUT: 
If you have a blog that you think is worth reading, have a plan in place to tell people it’s there. Tips 
follow later on in this book.   
 
But for now, let’s explore the issue of how to breakout and reach readers more in our next point: 
  

COLD HARD FACT #3: 

The “if you build it, they will come” 
approach only works in movies. 
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When most novelists start a blog, they assume that blogging about their life as a writer is enough. And 
for some people it is.  
 
I bet if someone did a study of writer blogs, ninety percent of first blog posts begin something like: 
 

This is my first blog post! I am going to blog about my life as a writer, and I invite you to read 
along as I go about my journey.  

 
Booooring.  
 
Some writers CAN write compellingly about what color socks they’re wearing. How many times they ate 
peanuts in the last week.  
 
Others can write about the same subjects—and put readers right to sleep.  
 
The fact is, the best book writers in the world aren’t necessarily good bloggers. There is a “blogging” 
voice—a sort of underlying etiquette, tone, and style.  
 
That said, many people find that their blogging voice is different than their writing voice. Being a great 
book author doesn’t mean you’ve got a great voice for blogging, simply because the syntax and 
strategies of writing a good blog post are different than the strategies of writing a good book. (Tips 
follow about how to compose a good blog post).  
 
So, if you’re starting a blog or you’re already blogging, ask yourself—is your voice truly, honestly, really 
compelling enough to make readers want to read YOUR blog, as opposed to one of the bazillion other 
blogs out there?  
 
Is your life as a writer interesting enough that adding yet one more blog about the writing life to the 
blogosphere is going to make you stand out?  
 
It very well may be. But if it’s not, then you need a hook.  
 
THE SHORTCUT: 
If a cold hard look at your voice and style in relation to the way people read blogs indicates that a 
journal-style blog isn’t going to cut it, then it’s time to think about how you can make yourself stand out.  
 
  

COLD HARD FACT #4: 

Boring content about what you ate 
for breakfast will not endear you to 
readers. No one cares. Sorry!  
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How To Sharpen A Dull Hook 
I knew when I started writing my blog all those eons ago back in 2007, I would have to feel my way into 
my themes and topics.  
 
It occurred to me early on that if I wanted to reach readers, I needed to distinguish my blog from others. 
I knew that merely keeping a daily journal of my life would not be enough to make people want to read.1  
 
So I developed a hook. I thought: I like books. Readers like books. Writers like books. My hook will be to 
dissect books to see how they work. I started taking books apart.  
 
Plot, theme, characterization, syntax—I dug in with all the gusto of when I was getting my MFA in Fiction 
(shameless plug: Do check out Fairleigh Dickinson for a low residency MFA in creative writing. They’re 
one of the original low-res MFAs. And they rock).  
 
For months, I did book dissections. Every week or so, I would read a new book. Then I would spend a lot 
of time thinking deeply about what worked and what didn’t—not from a reader’s standpoint, but from a 
writer’s. I examined the nuts and bolts. My own technique improved more than I can even begin to say. 
But my blog—it lacked readers. And NEVER got comments.  
 
I had to step back. I had a great hook. I offered information. Sure—my blog was a lot of WORK on my 
part. I couldn’t simply write a new post. I had to devote 8-10 hours of reading before I even cracked 
open my laptop. I thought my takeaway value was through the roof.  
 
But—cold hard fact here—what I was blogging about wasn’t what my readers wanted. It wasn’t even 
what writers wanted. And truth be told, it wasn’t what I wanted either. 
 
It took up so much time to write one single blog post. And I think my own exhaustion with blogging was 
leaking between the lines of my blog posts and dragging them down. (Again, you can find those old 
posts up on my blog—and if you’re into narrative studies, you might even like them!) 
 
But blog readers generally don’t want long, academic essays. They want short, bite-sized, insightful 
news.  
 
So, I switched gears.  
 
I found a format that is more fun for me. One that lets me explore ideas that fascinate me and that lets 
me get in touch with my readers at the same time.  

                                                           
1
  I think about it like this. If you were to make a reality TV show of my life, a producer would have to spend a lot of time trying 

to spice up images of me reading, me typing, me reading more, typing more, sleeping, eating, reading…occasionally when I’m 
feeling feisty I like to swear at my Facebook page because the FB interface is not intuitive. But except for those little outbursts, 
I’m generally the kind of person who gets along with everyone and doesn’t like drama. Sound like good TV to you? Me neither. 
So I didn’t think it would work as a blog.  

COLD HARD FACT #5: 

When developing your hook, you 
MUST consider your target audience 
with real thoughtfulness.  

http://mfa.fdu.edu/Site/Overview.html
http://www.facebook.com/pages/Lisa-Dale/158780257466338
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Now, although my blog looks like it’s a pretty straight-forward writer’s journal type of blog, it’s actually 
much more. There is a subtle theme that pervades all posts and appeals to my readers (smart, curious, 
avid readers who want to think about the world in new ways).  
 
Each post is a bit about my personal life, my writing, and also whatever quirky thing I happen to be 
fascinated with this week. I share what I love and learn—and my readers and I have similar values (I 
think!). I also host contests, interviews, and whatever strikes my fancy!  
 
Hence, my new format, under the very straight-forward and Googleable name: Lisa Dale’s blog: 
Thoughts on Reading, Writing, and Living the Curious Life.  
 
A CAUTION: 
In my reading, blogs that have a strong, clear, easily identifiable hook do better.  
 
How clear can you make your hook? How cohesive?  
 
If you’re writing nonfiction, you may find that it’s easy to identify your hook (if you’re writing a book 
about autism in your family, your blog will be about autism, and it will have a personal touch).  
 
If you’re writing fiction, finding your hook may be a little less clear. But these questions will help: 
 

1. How does your genre demonstrate your interests? What are your interests as a writer? 
2. What interests the people who read your genre?  
3. Can your blog tap into those joint interests?  
4. What specifically do you want from your blog?  

 
If you are writing historical romance, perhaps you want your blog to be about “Everyday Life in the Early 
1800s,” in which you present fun facts about the time period, and your own interesting insights and 
interpretations.  
 
If you’re writing big, government espionage crime thrillers, perhaps you want your blog to be about spy 
stories from real life—and again, work in your own unique voice. 
 
My blog mirrors my genre (thoughtful and romantic women’s fiction). I believe that part of the reason 
readers are drawn to my work is that I tend to do a lot of research about things that fascinate me, and I 
work that research into my books in various ways that often reflect theme.  
 
In my novels, you’ll find off-the-beaten path facts about wildflower folklore, about the violent and also 
sexy history of coffee, about meteorite hunters, about various, rich cultural traditions—about whatever 
I happened to be obsessed with that year.  
 
You’ll also find challenging dynamics between characters—when the “right” answer isn’t always clear. 
And you’ll always find a love story on some level—but it’s rarely an easy love story. My blog reflects my 
reader’s interests in my books. And yours should too.  
 
THE BOTTOM LINE: 

http://lisadalebooks.com/blog/
http://lisadalebooks.com/blog/
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Think about your hook. It can be obvious or subtle. But your hook is what will identify your blog and will 
bring people back asking for more.  
 
Make sure your hook is 

o Appealing to your readers 
o Doable (Will it require too much time? Too much research?) 
o Unique in some way (yes, there can be multiple blogs about life on a farm, but yours has 

to stand out).  
 

TIP: Write down a hook statement. It’s like a mission statement, but for your 
hook. Stick it with a post-it note to your wall. (Unless your wall looks like mine, in 
which case, you may need to get your hook statement cast in neon tubing to 
make it stand out.)  
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On first glance, it seems that getting readers to comment on your blog posts would be a natural, organic 
result of writing a blog post.  
 
But the fact is, readers do not want to comment on your blog. You’ve got to give them a REASON to 
comment.  
 
Have you ever been in a classroom when a professor poses a rhetorical question—one that has an 
obvious answer?  
 
Like, “If you don’t follow my guidelines for the paper, how do you think that will affect your grade?” 
 
The class sits there—stunned stupid. No one knows what to say. Students are thinking: Am I really 
supposed to respond to that?  
 
It’s the same with blogging. Readers are unsure.  
 
You’ve got to encourage readers to comments. Here are a few strategies: 
 

1. Respond to comments.  
 

2. Choose topics that don’t have black and white answers. Be a little controversial (but I would 
say always polite and respectful too). Challenge readers to step out of their comfort zones.  

 
3. Make commenting fun. On my blog, I have a LOVE TO READERS prize. Comments make me 

happy—and so I’m glad to give something back.  
 

4. Highlight comments that interest you in your blog posts. “Last week, so-and-so said XYZ, and 
that got me thinking…” Interact with your readers. Blogging isn’t about being up on a 
platform; it’s about hosting a party. Be a good host by making conversation! 

 
5. Allow readers to “subscribe to comments,” which will deliver any follow up comments to a 

reader’s email address. If you have a Wordpress blog, you can download a plug-in that will 
allow your blog to have this feature. Then, readers can interact with each other—and 
comment more!  
 

6. Ask specific, leading questions. People want to talk about themselves, but you need to give 
them permission to do it. You need to give them a reason to write about their lives on your 
blog. So—host surveys. Ask readers to answer questions. Feel it out a little to see what kinds 
of questions your readers respond to and enjoy!  

 
7. Personally welcome all new commenters via email (in Wordpress, you’ll get their info 

delivered to your inbox when a new comment is made). Some readers won’t stop back to 
see if you’ve responded to their comment on your blog. So shoot newbies a welcome email. 

COLD HARD FACT #6:  

Most readers do not want to 
comment on your blog. 
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It’s the difference between greeting someone at the door with a smile and putting up a note 
that says, “show yourself around.” 

 
8. Ask for advice. Seek the wisdom of the group when you run into tough questions (for 

example, I had a minor fender bender and asked for help. The advice that came in was 
tremendously helpful to me. And it generated a great discussion.) 

 
9. Don’t stifle your readers’ comments, even if you don’t agree with them. Unless there’s some 

kind of angry hate thing happening, it would be bad form to delete a comment simply 
because you don’t like it. A blog is a community, not a dictatorship.  
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I actually don’t want to write much about this, because I think the lesson is one that can be learned only 
through self-inquiry. So ask yourself: 
 

What Do Readers GET From Reading My Blog? 
 

What Is The Takeaway? 
 

Okay—I’ll say this one little thing. Apparently I can’t help myself.  
 
The takeaway can be intangible (like more knowledge. Or a new take on life. Or a sense of affirmation.) 
Or the takeaway can be tangible.  
 
Either way, readers should come away with something.  
 
What do your readers want?  
 
And how can your blog give it?  
  

COLD HARD FACT #7: 

If you’re throwing a party, you need 
party favors.  
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Common wisdom holds that because a blog is a we(b-log), like an online diary, a blogger must blog every 
day. Or every other day. The point is, they say you’re supposed to blog a lot.  
 
And yes—marketing gurus will tell you that the more you can blog, the better.  
 
But I personally think that it’s more important to 
  

blog regularly and with quality 
 
than it is to simply blog as often as you can.  
 
I blog once a week and that seems to work for my readers. You may blog more (I wouldn’t recommend 
less). Find a style that works for you and allows you to truly deliver the goods (whatever those goods 
may be).  
 
BUT—while I do tend to depart from the common advice about the absolute tantamount importance of 
blogging every day—I don’t recommend that you “Take a break.”  
 
Let me put it simply: 

 
TAKE A BREAK = LOSE READERS 

 
Blogs develop a kind of momentum. Sometimes, you’ll want to shake up the momentum by doing 
something special and out of the ordinary for your blog—to really pump some good energy into it.  
 
And other times, you’ll want a break. You’ll want to skip a week. A month.  
 
If you do, you will lose some readers and will have to start over with them to get them to come back—if 
they come back at all.  
 
I’ve lost readers because of technical difficulties (all those blog moves I talked about earlier). I also lost 
readers because I got so very swamped with deadlines that I had no choice but to stop blogging for a 
month. I lost reader when I got married recently—because I couldn’t write, and blog, and put on a 
wedding! 
 
It happens. Just do the best you can, and that’s the best you can do!  
 
Keep big technical interruptions to a minimum by making good choices from the get-go (lucky for you, 
you’re reading this e-book!). And minimize interruptions.  
 
When you do need to take a break—and we all do, it happens—you may want to relaunch your “come 
back” post with something big, fun, and fancy dancy. Something to get readers back in the spirit of your 
blog, even more than before.  
 

COLD HARD FACT #8: 

Take a “break” at your own risk!  
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Or, you can write your “rainy day” blog posts in advance. Rainy day posts are not time-sensitive. You can 
use them when you’re having an off week or month. You can set them up ahead of time by adjusting the 
“time stamp” (when the blog is going to be made live) and then the posts will hit the web automatically, 
without your having to do anything.  
 
THE BOTTOM LINE 
Taking a break from blogging is like hitting the breaks on your car. Everything slows down. Momentum is 
lost. If you are going to take a break, be sure to include your readers in on it. Then, come back with a 
vengeance! 
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If you’ve been blogging for a while and haven’t been reaching people, it’s time to revamp your social 
networking endeavors.  
 
Are you using Twitter (an extremely powerful tool) to connect with new readers?  
 
Are you using Facebook to network with other writers?  
 
Both of the above social networks are just that—networks of people who are very social, people who 
are interested in the same things you’re interested in. So don’t be shy! 
 
There are various applications you can use to connect Twitter, Facebook, and your blog (so that your 
blog automatically posts to Facebook and Twitter, etc). On your Facebook page, type “applications” into 
the search bar and see what happens. You’ll find lots of handy gadgets.  
 
Remember the example of setting up a store in a jungle? By bringing your blog into your social 
networks, you’re putting up a billboard for your blog right by the side of the highway.  
 
Each social network has its own inherent etiquette. And I can’t go into the specifics of each network 
here. But when YOU are where the people are, your blog is where they are too.  
 
Some tips 

 Never harass readers with your blog. Don’t go on and on about how awesome it is. Instead, let 
them find it and see the value that is inherently there.  

 

 Support other people’s blogs, etc., and they will support you back.  
 

 Set up automatic messages in Twitter to offer a friendly DM (direct message) to new followers 
to tell them about your blog. You will need third-party software for this. Learning to use Twitter 
is a whole e-book unto itself!  

 

 Friend writers on Facebook using Facebook’s recommendations. Send a little letter of intro, 
saying you hope to make new friends. When your blog posts to FB automatically, your friends 
will see it and decide if they want to comment.  

 
THE BOTTOM LINE:  
Use social networks efficiently. Social networking is NOT about creating an ongoing informercial about 
yourself. It’s about networking socially!  
  

COLD HARD FACT #9: 

Your blog doesn’t operate in a 
vacuum.  
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Blogging is not for everyone. Not even writers.  
 
Just because you’re a writer doesn’t mean you’re a blogger.  
 
Blogging requires a certain style, an openness, an interest in technology, a willingness to tackle 
frustrations as welcome challenges, and a real love of having a deep personal connection with readers.  
 
Writing a book, however, is about being alone, digging deep into your own brain, living in the dream of 
your own imagination, then sending your book off to your editor and hoping for the best.  
 
If blogging doesn’t interest you, it’s okay! You don’t have to give up your dreams of marketing. You just 
have to market a different way.  
 
Truth be told—for me, the best blogs are not born out of a desire to sell books.  
 

The best blogs are born out of a DESIRE TO BLOG! 
 
And if you don’t have it, don’t force it. Find another (easier) way!  
 
Focusing on what you’re good at will yield more positive results than forcing yourself to do something 
you’re not good at.  
 
THE BOTTOM LINE: 
Blog if you love blogging. And if you don’t, move on.  
 
  

COLD HARD FACT #10: 
If you’re not really jazzed up about 
starting a blog, don’t blog! 

BONUS FACT #10B 
 
I owe a great debt to Leena Hyat, of Author Sound Relations, for 
something that she said to me when I was fretting and fussing over my 
blog a couple years ago. She said: 
 
It’s your blog. You can do anything you want with it. It’s YOUR blog.  
 
Talk about a life-changer! I was so worried about getting it *right* that 
I was missing all the JOY of blogging.  
 
The fact is, you can break all the rules of blogging and still end up with 
a great blog!  
 

http://www.authorsoundrelations.com/
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BONUS PAGES! 
 
 

 
 

MORE IMPORTANT TIPS! 

 
  



10 Simple Facts That Can Make or Break Your Author Blog, by Lisa Dale                                                                                       page 27 

The Syntax And Style In Blogging 
 
The style of your writing in your blog posts will depend on your themes and topics.  
 
But regardless of topics, this fact persists: 
 

Readers do not read blogs the same way they read books. 
 
They want to skim blog posts. They want a certain level of instant gratification and joy. When 
they want to read a book, they will pick up a book—for a concentrated, long, emotional, 
introverted read.  
 
When they want to read a blog, it’s more of an “instant gratification” thing.  
 
Here are some tips to make your blog posts reader friendly.  
 

1. Keep posts short. About 500 words. Maybe up to 800 on special occasions.  
 

2. Be funny when possible. When you desire to make someone laugh, you show you love 
them and care about their happiness. 
 

3. Use short paragraphs. I mean—short.  
 

4. Break up your long posts into clearly defined sections with subheaders when necessary, 
especially on longer posts.  
 

5. Bullet points are great for people who are reading fast.  
 

6. If appropriate, be casual with your language. Be real.  
 

7. Use pictures in your posts. Personal pictures, when you can!  
 

8. Don’t go crazy with formatting. One font. One or two colors. Simplicity wins. 
 

9. Use punchy, interesting, clear language (you know…be a writer).  
 

10.  Pick great first lines!  
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SEO 
Search Engine Optimization 

 
 
If you’re an author, you probably don’t have to worry too much about SEO copywriting.  
 
But it helps to make it easy for Google to know what your blog posts (and your Web site) are 
about.    
 
True story: For a while, I was not putting my own name on my blog posts. Why should I put my 
name in my own posts, right? My readers know who know I am. It’s right there in the header 
image.  
 
Errr. Wrong.  
 
Google is not a person. So unless I write “Lisa Dale” in my blog post, a Google spider may be less 
inclined to return my blog in the results for “Lisa Dale.” 
 
Same goes for your topics. What are they?  
 
Think about the terms that users might be plugging into search engines, then use those terms in 
your blog posts.  
 
Also, know that your first paragraph, your last paragraph, and your title will have the biggest 
effect on your SEO keywords. So emphasize select words in those places.  
 
Tags, description/excerpts, and categories will count too—so be specific.  
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More Tips To Reach More Readers 
 

1. Rather than start a blog on your own site, join a networked blog. In other words, join a site like 
LiveJournal, where audiences are a bit more “built in.” Just be prepared to participate in the 
community by commenting actively on other blogger’s stuff—rather than simply sitting back and 
manning your own blog alone. Weigh the pros and cons of this option.  

 
2. Entice.  

 
3. Blog with other people. Join a group blog that has significant reader crossover for you. Or, invite 

other writers to come post to your blog. 
 

4. Leave comments on other people’s blogs—but don’t blatantly plug your own blog. That’s yucky 
and also bad etiquette. Comment out of an authentic desire to participate in the dialogues of 
the blogosphere—and if you don’t have that authentic desire, then don’t comment. Do 
something else.  
 

5. Ask your readers to tell people about your blog. Seriously. Ask them. But make it worth their 
while. And if you’re going to ask for other people’s good energy, be sure you’re GIVING as much 
as you’re getting.  
 

6. Use your social networks!  
 

7. Write better, more compelling content. Understand your audience. Give them what they want.  
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In Closing 
 
Has this book about blogging helped you?  
 
Supporting YOU is my reason for creating this book for free!  
 
If you search you heart and find that you’d like to support my endeavors in return, here’s 
how you can do it! 
 

 Buy one of my books. Find them here:  http://lisadalebooks.com/books/. 
 

 Forward my Writers Page to a friend so they can get this e-book as well (I ask that you 
not forward the e-book itself, please!) Here is the link to send to a friend: 
http://lisadalebooks.com/writers/free-e-book-blogging-tips-for-creative-writers/ 

 

 Join the conversation on my blog. I’d love to hear from you! 
http://lisadalebooks.com/blog/ 
 

 Join my Facebook Page. It’s right here: http://www.facebook.com/pages/Lisa-
Dale/158780257466338?ref=sgm.  
 

Will you do one of these things right now? 
 
(See? I did tell you that asking is important, right? ) 
 
Much love—and very, very real thanks for reading.  
 
Best,  
 
 
Lisa Dale 
 
  

http://lisadalebooks.com/books/
http://lisadalebooks.com/writers/free-e-book-blogging-tips-for-creative-writers/
http://lisadalebooks.com/blog/
http://www.facebook.com/pages/Lisa-Dale/158780257466338?ref=sgm
http://www.facebook.com/pages/Lisa-Dale/158780257466338?ref=sgm
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Lisa Dale Classifieds 
 
Blog Consultation  
 
Want me to consult with you on your author blog? I sure can!  
 
Please get in touch with me personally. Send me the URL to your blog.  
 
Evaluations available by phone and text. Rates vary depending on how much consultation you’ll 
need. (Duh!) 
 
I can help you brainstorm ways to improve your blog! (And I like doing it.)  
 
Email me: Lisa@LisaDaleBooks.com  
 

 
Manuscript Consultation 
 
As well as being a writer, I also worked at a literary agency, a well-known 
literary journal, and in other publishing related businesses. I’ve been 
around.  
 
My manuscript consultation includes an evaluation of (and suggestions 

for) content—offered in the same way such consultations are offered from editors of publishing 
houses. But I only take on books that I can connect with personally—I have too much respect 
for the writing process to take on books that don’t resonate with me!  
 
I critique: Women’s fiction, romance (all genres), upmarket, historical, and literary lite.  
 
I also offer a MARKETING AND POSITIONING evaluation that is, in my humble opinion, 
invaluable and unmatched.  Most consultants miss this very vital part of critique because they 
simply don’t have the scope within the industry to offer such feedback.  
 
Learn more here: http://lisadalebooks.com/writers/.  
 

 
Meet me in Real Time 
 
I am available to give talks on writing, publishing, and my books. See a list of lectures on my 
website. Other topics are available as well: http://lisadalebooks.com/writers/ 
 
If you’re not local, I am happy to do a phone-in or online lecture. I also do call-ins for book 
groups. Please be in touch!   

mailto:Lisa@LisaDaleBooks.com
http://lisadalebooks.com/writers/
http://lisadalebooks.com/writers/
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Blogger’s Mini Glossary 

 
Backend – No, this isn’t about body parts. The backend of your blog is the “behind the scenes” stuff.  
 
Categories – Your blog will sort your blog posts into categories (writing, quizzes, whatever words you 
decide to use) to group like posts together in searches.  
 
CSS – Cascading style sheets. A coding language. Instead of writing all new code to dictate the look and 
feel of each individual page of a site, CSS uses one page of code to instruct all pages of the site. 
 
Description/excerpt – (also called meta description). A description of your post in your own words, often 
used as an excerpt by search engines.  
 
Domain name – your URL. Mine is www.LisaDaleBooks.com  
 
Feedreaders – A program that allows blog subscribers to collect all their favorite blogs on one single 
digital page.  
 
Hook – A hot angle. A smart take. The fascinating theme that pervades all blog posts and is irresistible to 
readers. 
 
HTML – Hypertext markup language, a primary language of coding websites.  
 
Plug-in – A Wordpress feature that lets you easily upload little extras to your blog, like a “subscribe to 
comments” function.  
 
RSS – I read varying descriptions of what this stands for. But it doesn’t even matter now what it stands 
for. Generally, it’s “Real Simple Syndication.” RSS is coding that allows your blog to be syndicated (sent 
out to) anyone who wants to subscribe to it. RSS is the mailperson who delivers your blog to your 
readers’ front doors.  
 
SEO – Search Engine Optimization. Tweaks and strategies that make your site more Google-friendly.  
 
Tags/keywords – Also called “meta keywords.” These are words that you list that you want Google to 
associate with your blog. In theory, your tags and keywords are like whispering in Google’s ear to tell it 
what your site is about. The trouble is that Google is said to ignore them and do what it wants to anyway 
(which is crawl your content, not your meta keywords).  
 
Template/Theme – The coding that creates the structure and appearance of your blog.  
 
Widgets – These are “mini” programs that often go in the sidebar of a blog. They look like little boxes, 
usually of code that’s been prepackaged for your use. See my widgets here: http://lisadalebooks.com/ 
 
 
 
 
Found a typo? Email me lisa@ lisadalebooks. com. I am many things, but a professional proofreader is not one of them. Cheers! 

http://www.lisadalebooks.com/
http://lisadalebooks.com/

